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“It takes 20 years to build a reputation and five minutes to
ruin it. If you think about that, you’ll do things differently.”

- fgf-E23E4F ( WARREN BUFFETT ) CEO,
INVESTOR, AND PHILANTHROPIST
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When people have no other tyrant, their
own public opinion becomes one.

Edward Bulwer-Lytton
(1803-1873)
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In the modern world the intelligence of
public opinion is the one indispensable
condition for social progress.

- Charles W, Eliot (1834~1926)
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Pieter van der Borcht's "The Difficulty of Ruling over a
Diverse Nation." (1578)
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WORLD VIEW ‘ 06 November 2018

Whatl learnt pulling a straw out of a
turtle’s nose

&

Christine Figgener &

vy f =

When my video went viral, I found that communicating to non-scientists is
uncomfortable — and effective, says Christine Figgener.

SIS : BEREEE

Three years ago, | uploaded a video of a sea turtle in distress. While collecting data for my PhD
off the coast of Costa Rica, my team decided to remove what looked to be a barnacle
encrusted in the nostril of the turtle, which we had captured for a research study. The object
turned out to be a 10-centimetre section of a disposable plastic drinking straw. We filmed the
process. That upsetting video (see go.nature.com/2qfci6f) has now had more than 33 million
views, and became an emblem of the anti-straw movement.

Italso thrust me into a world of high-profile advocacy I never expected to enter. | became
involved in a documentary project, and community activists who were launching plastic-free
campaigns asked for my support; I've gone to schools, conferences and screenings to talk
about a subject that is not my main research focus. Last month, to my surprise, Time named

=k 20242 1.112 X BJviewing- https://www.youtube.com/watch?v=4wH878t78bw
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The media's the nost powerful entity on
earth They have the power to make the
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Communication leads to community, that 1s, to
understanding, intimacy and mutual valuing.

- Rollo May, E |/ FHES

Read more at: https://www.brainyquote.com/
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We are all captives of the picture in
our head - our belief that the world

we have experienced is the world
that really exists.
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5 Crisis Communications Pillars

Make it Show Show Make it
simple credible empathy competency share-worthy
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- IfFEfEEE : sEA Agenda-setting power?

« IfZE&W. Russell Neuman & others (2014) “The Dynamics of
Public Attention: Agenda-setting Theory Meets Big Data.”
Journal of Communication, 64: 193-214.
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However;, within the systemof executive self regulation of government publicity;

avil servants who specialise in media relations must negatiate between the

need to informcitizens about the government’s progranme, and demands by

ministers to use privileged information to secure and maintain personal and

party advantage in the struggle for power: (p1-2)
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